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2018# F g e 2l E

2018F w67 Fiit £
(Proportion of revenue YTD June 2018 )

2018& w067 JiEw £
(Proportion of net profit YTD June 2018)

4.75% 2.85%
3.60% 5.38%
. .o
CIER: o -
(Taiwan) (Taiwan)
, R
R .
(China) (China)
mE keI
ng ko i -
(Malaysia) (Malaysia)
mj ok i

(Hong Kong)

(Hong Kong)

A | ROHLEE| BRAR £k A% A
(Tehmag) | (ZBIW) (Malaysia) |(Hong Kong)| (TMIW) (Group)
‘-":_ ,“_lﬁ. -~ 2R Z
20185764 & ﬁﬁk%i(}? ") 3.99% 14.58% 17.03% 1.37% 12.28% 8.35%
[ Revenue growth rate YTD June 2018 (original currency)]
= 2

EEY - 3.80% 7.86% -4.35% 3.80% 1.53%

[ Influence of exchange rate ]

A6H 2k E &
2018416 A & A K F 399%|  1891%|  2623%|  -321%|  1668%|  9.88%

[ Revenue growth rate YTD June 2018 ]
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2018# + £ & R

()]

YR (S

=)

Hix 3ol =
= S - = S
£ 20;; i ’fjo 20;; i ’;’; H i & 3 %

L 1,918,781 100.00 1,746,237| 100.00 172,544 9.88
¥ <A 713,224 37.17 663,573 38.00 49,651 7.48
T E 387,372  20.19 344,681 19.74 42,691 12.39
S 325,852 16.98 318,892 18.26 6,960 2.18
FL b F 330,267 17.21 315,155 18.05 15,112 4.80
13 A% 81579 4.25 66,290  3.80 15,289 23.06
fiLis s F 248,688 12.96 248,865 14.25 (177) (0.07)
FEA 29l 213,060 11.10 222,332] 12.73 (9,272) (4.17)
& LA ts @ AR (EPS) (%) 6.32 6.60 ~ (0.28 %)

£ 45 37.17% 38.00% (0.83%)
ESIFE 16.98% 18.26% (1.28%)

R % 11.10% 12.73% (1.63%)

2018& h: i’&jﬁﬂ’} #iT R 7

> £ T s ER IR zbﬂﬂ%fxr,s&’drs&ﬁa*ﬁi&ni’;»”ﬁ?%r“'sfé-‘;%%f% e b IRA R

r;u:v&'%*é?ﬂ :}r‘%“iz‘%’ﬂd’ﬁfiﬂa’ el B 5 o8 15T R (2.55%)
> OATEARE O H A L ST E R 4&17%’ FAI20%, 0 e SR F AT RFTFELE S KE &

EA = = & TR
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2018 X EREH R H (o)

Hx 3o fF=
) 2018# + L &g | 2017# L ER e e
= 3 Iy ” y= ” B & 37 %

I S EDN 1,171,043 100.000 1,126,144 100.00 44,899 3.99
¥ L) 403,987 34.50 417,214 37.05 (13,227) (3.17)
YE3 196,540| 16.78 189,052 16.79 7,488 3.96
:’fg’ e ﬂ z 207,447, 17.71 228,162 20.26 (20,715) (9.08)
ﬁﬁ,é‘ﬁ W7 265,888 22.71 268,516 23.84 (2,628) (0.98)
S iF fﬁ,%’f * 52,829 451 46,184 4.10 6,645 14.39
fﬁ,?g W7 213,059 18.19 222,332 19.74 (9,273) (4.17)
L fr il B 4 (EPS)(®) 6.32 6.60 (0.28)

X ] 34.50% 37.05% (2.55%)

B 16.78% 16.79% (0.01%)

¥ E 17.71% 20.26% (2.55%)
R 204 18.19% 19.74% (1.55%)
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el 2018%# + L 2R & ¥R ¥ (I oR)

i 3ro8F=
= 2018# + X E R | 2017& X ER _
Z — — £ 3 %
& 3f % £ % %
606,643 100.00 510,072 100.00 96,571 18.93
236,241 38.94 186,949 36.65 49,292 26.37
153,055 25.23 123,989 24.31 29,066 23.44
83,186) 13.71 62,960 12.34 20,226 32.13
S 87,274 14.39 63,970 12.54 23,304 36.43
7o 21,664  3.57 15,180,  2.98 6,484 42.71
ffs B & 65,610 10.82 48,790,  9.57 16,820 34.47
Foled £ 5 18.93%
e 38.94% 36.65% 2.29%
R 25.23% 24.31% 0.92%
TEEF 13.71% 12.34% 1~3.406
fLfs B g ¥ 10.82% 9.57% 1.25%
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ety SR EE R W MAEM IV & A 4 (2014-2018H1)
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il 2018 3 4 ¥ & iy 2%
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BApAARSHERF R

KR
(Friut filling)

\.

T8 FF kb

(Pre-mix)

© ANBZ#HEBLIHR  L£EFSIETLART  BELHEGEHSD
After gradually stabilizing personnel, the focus will be shifted to self-manufacturing

on the basis of high-margin externally purchased goods.
© 2@&EMFRITE  RIELE

Fully fight for orders, mcrease production capacity.
© REZHBARHFEL

Provide high promotional bonuses.
© HRARREBLSBRYEH

Eliminate saleman who does not meet policy.
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el 2018 H14k 8 10 B A 4%

2018FH15 & % P Y
(Sales customer type H1 of 2018 )

2.24% 4.22%

W |+ Al 3% 45 (Small-sized chain store)
B A1 :% 4 (Middle-sized chain store)
m K Al:% 45 (Large chain store)

B & /5 (Single shop)

W #3457 (Dastributor)

m T % % P (Industrial customers)

= #3 77 (Supermarket)

w K 4k (Others)
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Thank You
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